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#1. Digital disruption is more than a 

technology shift. It’s about transforming 

business models and customer’s engament. 
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#2. Digital disruption moves with increasing 

strenght and magnitude. 
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#3. Digital disruption acts across all industries. 
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RETAIL. THE OMNICHANNEL DISRUPTION 

















AMBIENT PEOPLE 
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Burberry - London 
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The Klepierre Interactive Wall 
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OMNICHANNEL IMPACT ON PEOPLE 

3 LEVELS 



OMNICHANNEL IMPACT ON PEOPLE. LEVEL 1. IN STORE 
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CONCLUSIONS 







Peter Senge 





GRAZIE! 

gianluca.monteleone@mashfrog.com 


